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The Remarkable Blog Post Checklist

Remarkable is important — even critical — especially when it comes to blog posts. Every day, 2 million 
blog posts are written. Only the truly remarkable posts will break through the clutter. Good is no longer 
enough. You need to be great.

Checklist derived from the original blog post on Marketing Trenches, “How Good Are Your Blog Posts? 10 Tips for Making Them Remarkable”

Remember: remarkable is not an accident.

Before you click “publish” on that next post, 
make sure you can put a check next to each of 
these 10 boxes.

Does your blog post focus on just one point?
 ¬ Before you do anything else, identify your one point.

 ¬ Make sure any secondary points support the main point.

 ¬ Make sure another editor identifies the same one point.

Does your blog post contain a well-defined 
beginning, middle, and end?

 ¬ Keep your thoughts organized with an outline.

 ¬ Remove what doesn’t add value to any section.

 ¬ Make sure you open and close with authority.

Does your blog post start with a compelling 
opening paragraph?

 ¬ Ask a compelling question.

 ¬ Make a controversial statement.

 ¬ Include a quick but personal story.

Does your blog post help someone out?
 ¬ Has the reader learned something new?

 ¬ Use customer questions as blog topics.

 ¬ Educate or entertain, don’t sell.

Is your blog post free of sloppy errors?
 ¬ Edit thrice, publish once.

 ¬ No spelling errors or formatting problems.

 ¬ No murky or irrelevant visuals.

Is your headline both relevant and  
attention-grabbing?

 ¬ Just brainstorm and write a list of headlines, then edit.

 ¬ In a sea of headlines, does your scream, “click me”?

 ¬ Be unique, specific, useful, or urgent with  
your headline.

Is your blog post skimmable?
 ¬ Check for places where you can add visual elements.

 ¬ Use bullets, sub-headings, numbered lists, and bolded 
call-outs.

 ¬ Keep the post as short as possible.

Is your blog post optimized for humans  
and search engines?

 ¬ Do your keyword research.

 ¬ Write a keyword-rich title and description tag.

 ¬ Tag your images.

 ¬ Find opportunities to interlink.

 ¬ Link to outside sources.

Is your blog post easily shareable?
 ¬ Include obvious social media sharing options.

 ¬ Suggest specific copy for social media updates.

 ¬ Add your company’s handle to the tweet structure.

Does your blog post include a call to action?
 ¬ Keep your calls to action short and simple.

 ¬ Calls to action don’t only belong at the end of the post.

 ¬ Keep readers engaged. Offer related blog posts.
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