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5 Marketing Technology Must-Haves
for the Modern Marketer

To truly make content marketing effective — and show ROI — today’s marketer needs a 
healthy mix of technology.

Checklist derived from the original blog post on Marketing Trenches, “5 Marketing Technology Must-Haves for the Modern Marketer.”

Build a case for ROI — choose your tools wisely from these marketing technology must-haves.

Here are five marketing technology  
must-haves for every modern marketer.

1. Website Content Management System (CMS)
 ¬ Relying on IT to carve out time to schedule even the 

most basic website updates just doesn’t work anymore. 
A well-supported CMS is an essential tool in your 
content marketing arsenal. WordPress, Drupal, and 
Joomla are popular options. Make sure your choice 
meets your needs now, but also for where you see your 
business going in the future. 
 
 

2. Blogging Platform
 ¬ With content as a key driver of marketing, a blog is an 

absolute must. Keep your blog under your own control 
and tied to your own domain by using a self-hosted 
blogging platform like WordPress. 
 
 

3. Customer Relationship Management (CRM)
 ¬ For modern marketers to understand the activities 

that drive not just top-of-funnel leads but also leads 
that convert to customers, it’s critical that marketing 

is wired into the CRM system (and that everyone 
actually uses it). There are lots of options, including 
Salesforce.com and Microsoft Dynamics, that integrate 
with hundreds of other applications. Much like a CMS, 
it’s important to look at what your needs are and what 
systems you want to integrate. 
 
 

4. Marketing Automation Software
 ¬ According to a Lenskold Group study, 78 percent 

of successful marketers say marketing automation 
systems are most responsible for improving revenue 
contribution. When used properly, marketing 
automation and CRM together can bridge the gap 
between marketing and sales. Platforms like Marketo, 
Pardot, and HubSpot are all popular. Look at ease of use 
and how it will integrate with your CRM. 
 
 
 

5. Web Analytics
 ¬ In a marketing universe where most everything 

is tracked, a web analytics package is key to 
understanding user behavior, what’s working on your 
site (and what isn’t), where traffic is coming from, and 
how to optimize your performance and outcomes. 
Popular tools include Google Analytics, Omniture, and a 
host of others.
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