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Content Distribution in Eight Easy Steps
There’s no point in creating content if no one knows it exists, yet content distribution is one of the most
overlooked aspects of effective content marketing. Use this checklist to market the content you work
so hard to create.

Remember
your website

Employ
social media

Recruit
colleagues

Ask “friendlies”
to share

Even if your content lives
on your website, call
attention to it on your
homepage — or
somewhere noticeable
that gets plenty
of traffic.

Announce your new
content (more than
once) on all of your social
networking sites. Don’t
say the same thing on
each one — craft your
message carefully and
tailor to each platform.

Ask your colleagues
to share content
across their own social
channels. It helps with
your content strategy
and builds their personal
brand — but be specific
about what and how you
want them to share.

Don’t expect your
friends, clients, partners,
and even family to “like”
or share your content.
Know that you have to
ask for the share.

Use your email
newsletter

Syndicate your
content

Comment on
similar blog posts

Be consistent

Feature your content
in your newsletter, and
then track the open and
click rates to see what
performs well, and
what doesn’t.

Pitch your content to web
and print publications that
matter to your industry
and seem like a good fit.
If necessary, tailor your
content to the publication.

Comment on posts and
articles similar to your
own. The more you
comment, the more
likely you are to attract
attention and
even visitors.

Understand that it
takes time to build an
audience. Be consistent
with your distribution
strategy, and your
followers will grow.

Remarkable content does no good without an audience. Get your content out there.
Checklist derived from the original blog post on Marketing Trenches, “Distribution is King.”
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